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Audience Optimizer™
Delivers the Right Offer to
the Right Shopper

AT THE RIGHT TIME

Amplify personalized promotions across digital channels
to inspire action. Direct shoppers beyond a clickthrough
destination and into your brick and mortar stores,

increasing trips, basket sizes, and sales. 323
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HERE’S HOW AUDIENCE OPTIMIZER™ WORKS:
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Personalize content

Leverage shopper purchase history
and behavioral data to deliver
content that shoppers actually want.

Reach shoppers wherever

they are, across any digital — i
channel ) B
Find shoppers across the open web, an : ¥ &: :
social media platforms, connected TV, $1.10/ea 2/$4.00

and digital in-store displays. Honey Crisp Apples iceberg Lettuce

REVIEWS

FILM TV MUSIC LEGIT

Measure success

Utilize closed-loop reporting to track
every campaign, optimizing what
works to consistently repeat success.

Interested?

Contact Professional Services at ProServices@UNFl.com
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